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35,000  m2　60,000+  trade visitors

6,500 + matchmakings　 20+ trade activities

260+ exhibitors　 1500+ IP 
*2022 forecast

37,000 平米展出面积　

60,000+专业观众

6,500+商贸配对　

20+行业活动 

250+展商　

1500+IP 

*2022年预计规模       
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Licensing Market in China and Globally

About Licensing Expo Shanghai (LEC) 

h�ps://en.licensingexpochina.com

Organized by Informa Markets, Licensing Expo Shanghai (LEC) aims to connect influential entertainment, character, fashion, art and 

corporate brand owners and agents with consumer goods manufactures, licensees, retailers and distributors. Licensing Expo 

Shanghai (LEC) is part of the Global licensing Group, which organizes Licensing Expo Las Vegas, Brand Licensing Europe, Licensing 

Expo Japan and Licensing Leadership Summit, and the publisher of the licensing industry’s influential publication.

At the same time, according to 2021 top global licensors list and report published in the " License Global ". Chinese compa-
nies have a significant rising in the list ranking this year, which shows the huge potential  and broad prospects of the 

Chinese brands and its licensing industry.

Informa Markets creates platforms for industries and specialist markets to trade, innovate and grow. Our portfolio is comprised of 

more than 550 international B2B events and brands in markets including Healthcare & Pharmaceuticals, Infrastructure, Construction 

& Real Estate, Fashion & Apparel, Hospitality, Food & Beverage, and Health & Nutrition, among others.
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Global retail sales of licensed 
merchandise and services in 2019

USD$292.8
BILLION
YOY 4.5% 

China’s retail sales of licensed 
merchandise and services in 2019

USD$10.4
BILLION
YOY 9.7% 

Data Source: THE 2020 GLOBAL LICENSING INDUSTRY STUDY-Licensing International
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Plus 2,700+ Manufacturers and suppliers 97,000+ Potential licensees and trade buyers From CBME China, trade fair for child, baby and maternity products & service
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56,014 trade visitors

248 exhibitors 1,200+
IP 6,935 matchmakings 27,000 m2



Exhibitors at Licensing Expo Shanghai (LEC)

Showcase your brand with 1,500+ IPs at the global licensing event 
and extend your brand into new categories & territories

Including licensors and agents in the following areas:

Animation

Museum/ Culture/ Art

Publishing

Corporate Brands Celebrity Music Non-Profit CollegiatVideo Characters

 Film/ TV/ Broadcast Internet Literature Entertainment Sports Games

Past Exhibitors (Partial)

Past Brands/licensing properties (Partial) 

*The above are some exhibitors and IP addresses in 2021, in random order



14-16 Dec, 2022
Hall 2.1 & North Hall, 
National Exhibition and Convention Center (Shanghai)

Licensing Expo Shanghai (LEC) 2022 Hall Plan

2,000+
Media Exposure 

Brings Licensing Expo Shanghai to 
the Forefront in the Industry

35,000 m2 , 260+ exhibitors, 1,500+ IP, 60,000+ trade visitors.

Co-located with                      325,000+m2, 3,000 exhibitors* , 4,500+Brands, 100,000+visitors

2021

powered by

THE
TOP
GLOBAL
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LEC holds more than over 
500,000 crossing-industry data 

entries in child baby and 
maternity products & services, 

apparel shoes accessories, 
food/beverage 

healthcare/beauty, furniture/ 
houseware , and hotel etc. 

Collaborated with other 
exhibitions under Informa 

Markets, LEC is able to cover 
multiple industries and fields and 

reach the target professional 
buyers via a variety of activities 

throughout the year.

Domestic 
Resource

Strong 
Background

Informa Markets, the world's 
largest exhibition group, holds 
over 550+ B2B exhibitions every 

year. including Hospitality, Food & 
Beverage, Culture & Lifestyle, 

Beauty & Aesthetics, Jewellery, 
Fashion & Apparel, Infrastructure, 

Construction & Real Estate, 
Health & Nutrition and many other 

market sectors.

Informa Markets is also the 
publisher of License Global!, one 
of the most influential publication  

in licensing industry’s. 

The online IP search platform displays 
all-category IPs from various licensors to the 
demand side, helping companies to further 

optimize brand promotion, explore more 
business opportunities, and achieve real-time 

online connection for 365 days.

LEC Matchmaking Platform, which provides a 
one-to-one service for exhibitors and trade 

buyers all the year.

The o�ine IP+X series of activities (IP+Food, 
IP+Beauty, IP+ Apparel, IP+ Child Baby And 

Maternity etc.) throughout the year, deeply 
cultivated the vertical category industry, 

accurately and e�iciently reached the 
licensors and brands.

Matchmaking 
service all year

Licensing Expo has served 
the licensing industry, for 

more than 40 years.

O�cial partner : Licensing 
International, founded in 

1985, is the leading trade 
organization for the 

global licensing 
industry.

International 
Platform

DEC. 14–16
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Pre-exhibition activities

Other Events in the Year

Topics include

Guest speakers were from

Matchmaking Seminar
In addition to building a professional matchmaking platform 

for licensors and licensees, LEC also hold the Matchmaking 

Seminar/Activities during the non-exhibition period. 

Through o�ine one-to-one Matchmaking Seminar, relaxed 

and free communication, to achieve the in-depth negotia-

tion and e�ective cooperation. 

A Global Perspective on the Brand Licensing 
Industry

Unlock a new 40 Trillion Consumption Pool 
and Integrate with the Licensing Industry

From Content Generator to 
Influencer

E-sports Empowers New 
Consumer Experience

Matchmaking Seminar

China Licensing Conference (CLC)

IP+X Licensing Seminar Licensing Workshop Matchmaking Service

Licensing International

TOP TOY 

Wanda Kids

Kantar

TJ Sports

Lixun Group

hasbro

Alfilo Brands

Magicbean Up

ALPHA GROUP

Hangzhou Qianxi

Mitang

Sunrise Culture Development

Dafu Rubber

Shanghai Times Cartoon Institute

Alifish

SENSES

Chairman

iQIYI

Dawei (Suzhou) Sporting Goods

PreIPO

China’s Licensing Market 
in the Next Five Years

Trendy Content/ Fashion/ 
Toys/ Art

Drive the Product Sales of Brands through the 
Popularity of IP

Global and Chinese Brand Licensing Industry 
Research and Investment Potential Analysis

LEC will leverage Informa Markets' resources in each brand 

market area for IP cross-industry linkage, and collaborate with 

other exhibitions to create more precise transformation of 

resources and create unlimited possibilities for licensing. In the 

first half of this year, LEC has held 6 activities with partners 

such as child, baby and maternity products & services, 

healthcare & beauty, apparel, shoes and accessories, food 

beverage etc.

In the future, LEC will integrate more practical resources under 

Informa group and provide the platform for trade and business 

development.

IP+X

中国国际授权业峰会（CLC）

China Licensing Conference (CLC)
China Licensing Conference (CLC), a major event collocated with Licensing Expo 
China (LEC), has become an iconic platform for information and knowledge exchange 
between China and the global licensing industry. China Licensing Conference aims to 
share the development status and trends of the licensing industry from around the 
world and China, and promote the healthy and rapid development of China’s licensing 
industry by creating a perfect social platform with forward-looking, inspiring content, 
and high-standard service experiences to the audience. The conference is also on the 
spotlight of opinion leaders from within and outside of the industry, where everyone 
gathers to discuss hot topics, learn about the latest trends, and share their prospects 
about the future. A total of 8 keynote speeches and 3 panel discussions were held as 
scheduled this year, with a total of 21 guest speakers. The trade visitors reached the 
highest number, a�racting more than 600 authorized industry elites to gather 
together.



China Licensing Industry Seminar
Every year, LEC invites professionals from the 
domestic licensing industry to gather together. 
Lectures and discussions were conducted on hot 
topics in the authorized industries such as current 
fashion, ACGN, sports, crowdfunding, immersive 
experience, brand、muss and IP, musee and art, 
aerospace etc. Licensing training is also opened to 
explain practical topics such as the basic introduc-
tion of authorization, laws and regulations, and help 
practitioners in the authorization industry chain to 
be�er understand the authorization industry. A total 
of 26 keynote speeches and 6 panel discussions 
were held as scheduled this year, with a total of 32 
speakers.

China Licensing Awards
Organized by Licensing Expo Shanghai (LEC) and 
Licensing International, China Licensing Awards, 
which was established in 2017, aims to recognize 
licensors, licensees, licensing agents, retailers and 
companies in the China’s licensing industry that 
have been constantly innovating to improve the 
communication and development of China’s 
licensing industry.  In 2021, winners of 16 award 
categories were announced at a ceremony during 
the show.

Buyer Delegation
LEC specially set up a VIP buyer plan to organize OEM, 
ODM, licensees and retailers who need IP authorization 
to visit the exhibition together. This plan helps them get 
the latest authorized industry information. Understand 
the cooperation methods of the authorized industry, 
accurately match the licenses, and realize one-to-one 
negotiation and e�ective cooperation. Nine visiting 
groups were organized this year, and a total of 219 VIP 
buyers visited the scene, including apparel shoes 
accessories, food, outdoor sports, pets, healthcare 
beauty, commercial real estate hotels and other 
industries.

Exhibitor Roadshow
The exhibitors have a unique exposure opportunity 
for new product or brand launches to target the 
trade visitors as the organizer will invite the 
successfully matched trade visitors to a�end the 
roadshow accordingly. The aim of the roadshow is to 
provide a professional area for both sides and share 
in-depth licensing knowledge with the visitors and 
enable them to successfully conduct business 
transactions.

IP showroom
LEC selected super brand customers directly enter 
this IP exhibition area. The IP exhibition area 
focuses on displaying hot trend products in the 
current consumer market. The purpose is to bring 
more interesting, creative and artistic consumer 
products to consumers and followers. Together 
with the display of features such as IP, art works, 
and creative design, it will promote the develop-
ment of the industry.

IP Character/ Properties Parade
To create an atmosphere where IP characters closely 
interact with the visitors and buyers in order to 
create a be�er image of the show and inspire them 
to then post on their WeChat moments and other 
social media to promote the LEC show…

MatchMaking Service
Our matchmaking service is the o�icial one-to-one 
business networking tool for exhibitors and visitors 
at LEC. The appointment function could be initiated 
by either exhibitors or visitors before the show, to 
improve the e�iciency and quality for both sides 
during the show. In 2021, the matchmaking service 
scheduled 17,894 appointments and 6,935 
successful meetings.

Media Press Conference
On the first day of the exhibition, LEC and CBME 
jointly held an opening ceremony, marking the 
o�icial start of the three-day licensing industry and 
Child baby maternity industry event.

During Licensing Expo Shanghai (LEC)

China Licensing Industry Seminar Exhibitor Roadshow Business Speed-Dating Event Media Press Conference

China Licensing Awards Buyer Delegation IP Character/ Properties Parade IP Showroom



STAY CONNECTED ACROSS THE GLOBE

www.thegloballicensinggroup.com

Global Sales O�ices

Licensing Expo Japan 

www.licensingexpojapan.com
E: info@licensingexpojapan.com

Licensing Expo Shanghai
www.licensingexpochina.com
T: +86 136 7155 1684 
E: Blues.Chen@informa.com

Brand Licensing Europe 
www.brandlicensing.eu

E: Ma�hieu.Ba�ini@informa.com

E: Rebecca.dennis@informa.com

License Global Magazine 
www.licenseglobal.com

Licensing Expo Las Vegas 
www.licensingexpo.com

E: enquiries@licensingexpo.com

Licensing Leadership Summit 
www.licensingleadershipsummit.com


